
Contact Information
Graduate Business Admissions, Leavey School of Business
408.554.4539, gradbusiness@scu.edu
scu.edu/business/evening-mba
Lenore Grant: lgrant@scu.edu, 408.551.1633
Katie Baguley: cbaguley@scu.edu, 408.551.7858

Program Details
•	 Program duration: Two years
•	 Time/schedule: Evening classes 

meet twice per week: Monday and 
Wednesday or Tuesday and Thursday. 
Classes meet from 5:45 - 9:10 pm  
(2 classes per evening).

•	 Course delivery: Cohort-style; 
elective courses are flexible.

•	 Total units: 70
•	 Tuition per unit = $1,193

Class Profile
Average age: 31 (23 - 50)
Average GPA: 3.3
Average GMAT: 626 and GRE: 308
Average years of work experience: 8
Gender representation: 45% Female, 

55% Male

Apply Online
•	 Personal Statement
•	 GMAT or GRE score
•	 Transcripts or WES Evaluation 

showing US bachelor’s degree 
equivalent

•	 Two letters of recommendation
•	 Interview

Deadlines
Spring: January 20 
	   Fall: April 1 for priority scholarship 

consideration
June 1 Final Deadline

Silicon Valley walks through our doors at 5 p.m. 
There’s no shortcut to success, but our graduate 

programs offer the boost you need.

EVENING 
MBA 

Leavey School
of Business

#25 NATIONWIDE
U.S. News & World Report for

Part-Time MBA Program

The program helped me gain a better understanding of my purpose 
and craft a clear vision. It’s hard to put into words how much the 
program truly helped me professionally and personally.

Irshad Fardan
MBA ‘20

Where do you want to go next? Wherever it may be, we’ve 
designed our MBA program to provide working professionals with 
skills and strategies to excel. Get the advance degree you need. 
Enrich your career. Learn from experienced faculty and outstanding 
industry scholars.

When we say Northern California innovation walks through our 
doors after hours, we mean it. Working professionals are attending 
our evening MBA program and earning degrees in two years. It’s a 
part-time program that harnesses the influence of global business 
models to deliver an exceptional education based on real-world 
applications. Our MBA provides you unprecedented access to a rich 
network of peers, professionals, and professors in leadership roles. 
They are today’s entrepreneurial vanguard who work in some of the 
world’s most innovative companies.
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Students develop breadth of
understanding through core courses
(42 units):
Leading People and Organizations
Doing Business in Silicon Valley
Business Analytics & Decision Making
Business Ethics
Financial Accounting
Managerial Economics
Financial Management
Marketing Strategies & Decisions
Effective Business Communication

Specialized electives allow students
to concentrate areas of interest
(28 units):
Sample Electives:
International Financial Management
Strategic Business Negotiations
Organizational Politics
Analyzing Customers and Markets
New Product Innovation
Game Theory and Strategic Behavior
Financial Engineering
Designing & Managing Marketing Channels

Santa Clara University, with over 100,000 alumni, sits at 
the Heart of Silicon Valley on the doorstep of the biggest 

tech companies in the world.

The Santa Clara MBA program is designed to develop leaders with a broad business, economic, 
and social perspective who are capable of managing change. Classes utilize theory along with 
practical, case-based lessons and collaborative learning models.

Santa Clara University
Leavey School of Business
scu.edu/business
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http://www.scu.edu/business

